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CATEGORIES:

Organisations that provide a platform to bring
together industry stakeholders such as financial services
institutions and FinTechs to drive ease of collaboration and
innovation by accelerating proof of concept deployments

Organisations that promote
financial inclusion in the unbanked and the underbanked with
a focus on bridging the economic divide

Organisations that promote
sustainable finance and have ESG values

Banks and financial services organisations
that embrace digital technology for excellence in customer
experience, process efficiency and/or compliance

Innovative use of technology and business
models in payment areas

Innovation in alternative finance in areas such
as microfinance for individuals and small & medium
enterprises, P2P lending and crowdfunding

Organisations that are driving an
exceptional experience for their customers and setting new
benchmarks within the industry

Excellence and innovation in InsureTech in
areas such as micro-insurance, usage-based pricing, process
optimisation and underwriting efficiency
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APIX is an initiative of the ASEAN Financial Innovation Network

. . . . INDUSTRY SUPPORT
(AFIN), in Singapore. It is a global, open-architecture platform that 9 Supported by Monetary Authority of Singapore
supports financial innovation and inclusion in ASEAN and around ﬁ (MAS), International Finance Corporation (IFC)

. . L and ASEAN Bankers Association (ABA)
the world. They continue to develop built-for-purpose capabilities

for a frictionless adoption of FinTech innovations by financial

institutions. IMPACT ON PARTNERS

@ Have worked with 72 financial institutions and
807 FinTechs, till date. Have also verified
NOTABLE INITIATIVES

8 information on over 25,000 FinTechs
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0 Marketplace © Hackolosseum
X INNOVATION PROGRAMS
& E @ Including Sandboxes and global Hackathons
= 2 ™ APIX < APIX Digital with leading multilateral agencies, banks,
5t and insurers
%% ©  sandbox ©  Currency Sandbox
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https://apixplatform.com/
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UNIQUENESS

f{@f{ Kiva is a loan, not a donation, allowing people

‘:{ ﬁ to cycle their money, and prioritise where they
want to create impact

Kiva is an international non-profit P2P lending organisation,
founded with a mission to expand financial access to underserved
communities. They enable people to lend money based on their
impact goals including to low-income entrepreneurs and students.
Kiva works with a network of field partners — such as microfinance
institutions, social impact groups, schools or non-profit
organisations — to administer the loans on the ground.

Q PARTNER ECOSYSTEM
Q;Q Has built an ecosystem of diverse corporates
and foundations that provide support such as
8 PROMOTES INCLUSION IN Y discounted services, free software and grants
[+ 4
=
= S  Conflict Zones S Agriculture
()
ok ° IMPACT
& E (2@\ Has funded about USD 1.6 B in loans across
o ™ . < Low-income o2/ J 77 countries. Reportedly 81% of the
B o Single Parents o ®  borrowers are women
ok Entrepreneurs
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https://www.kiva.org/homepage-classic

What
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Doconomy is an impact tech organisation that offers tools to

, , , S UNIQUENESS
measure the impact on the environment. Their offerings include @ Launched the first credit card that monitors
DO, a mobile banking service for consumers; the Aland Index, a ﬁﬁ ¥ purchases by carbon emissions and puts a cap
on spending based on a user’s impact on the
cloud-based enterprise service for climate impact calculations; and climate
The 2030 Calculator to help brands and suppliers understand their
carbon footprints.
PARTNER ECOSYSTEM
(&) Partners include UNFCC, Parley for the
Oceans, Mastercard, Standard Chartered
8 HELPS TO MEASURE ‘3 9 Bank and FinTechs (Klarna, Nordea, Algbra)
[
é - Lifestyle N Transaction
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o Impact ©  Impact
a X IMPACT ON CUSTOMERS
E E E—Eﬁ Has an estimated 1 million+ users; and
= g ™ Corporate < Product g conduct; 90 million transaction impact
D '®) @) calculations per month across 20 markets
ok Impact Impact
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https://doconomy.com/
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Starling Bank is a fully-licensed and regulated challenger bank the J UdgeS?

that also provides B2B banking and payments services through
their Banking as a Service offering, that uses their own proprietary %éy

INVESTOR SUPPORT
Supported by the likes of JTC, Jupiter, Fidelity,
RPMI Railpen, Qatar Investment Authority,

Millennium and Goldman Sachs

technology platform. Offerings include a marketplace that gives
customers in-app access to a selection of third-party financial

services. The bank has a strong focus on sustainability, diversity
and transparency. CUSTOMER EXPERIENCE

{}rﬁ?{} Working on adding new products and features
@ for better customer engagement such as

0 PRODUCT OFFERINGS V) Settle Up, Split the Bill, Nearby Payments,
E Starling Kite (for 6-16 yr olds)
= —  Current ~  Business
& © Accounts © Banking
- IMPACT ON SUSTAINABILITY
ﬂ E Founder member of TechZero; target to
=) >4 reduce in carbon emissions from own
E - ™M Overdrafts < Money L) A operations and supply chain by a third by
%g o & Loans o Transfers 2030; started annual carbon emission offsets
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O =
on



https://www.starlingbank.com/about/

What
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platform allows banks, payment providers, travel companies,
. . . CONTINUED INNOVATION
and other businesses to collect and disburse funds in local -.@, Growth from payments gateway to a global

currencies to over 100 countries, and issue physical and virtual = financial service platform to introducing new
offerings such as crypto-as-a-service

GEOGRAPHICAL REACH
Licensed in 40 markets across the globe;

Nium is a global financial services platform. Their modular

cards globally. Their services have allowed access to financial
services to an estimated 3 billion people.

@ PRODUCT CAPABILITIES over 130 million customers served
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o IMPACT ON CUSTOMERS
E E E—Eﬁ MassPay helps organisations making high-
= 2 ™ Card < Banking as g volume remittances in multiple currencies to
B '®) e . reduce cross-border money transfer costs
aE Issuance a Service
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https://www.nium.com/?utm_channel=paid_search&utm_medium=cpc&utm_source=google&utm_campaign=Google-Search-Nium-Brand&utm_content=home-page&gclid=EAIaIQobChMIiImyw8eK9AIVTisrCh0g_wAIEAAYASAAEgLl1PD_BwE

What
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Tala offers digital financial services to help the traditionally

underbanked borrow, save and grow their money. They offer FINANCIAL INCLUSION

a consumer credit app that provides loans of USD 10-500 to O 9 - Estimated iolhive _i”?paCtedd thbe “\|:e2|0f g
approximately million unaerpanked an

unbanked customers in emerging economies
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customers with little or no formal borrowing history in O
countries such as Mexico, the Philippines, Kenya and India,

using their smart phone data to judge risk.

PARTNERING FOR INNOVATION

Partnered with VISA and crypto company
FEATURES & CAPABILITIES L Circle earlier this year, to let customers send,

2 N receive and hold stablecoins
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Growin

E = loan Iimgits S giat fees

i IMPACT ON CUSTOMERS
3 a E_E_ﬁ Has disbursed more than USD 2 Billion in
x5 T Ki di q g q g microloans to over 6 million customers. 90%
% o 8 racking spending < Financial tips of customers are said to repay loans within
§§ & savings goals ©  &courses 30 days
O =
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https://tala.co/

What
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Plum offers a personal savings assistant solution that monitors

daily spending and automatically sets money aside that the il IMPACT ON CUSTOMERS
; . . E— E Customers have doubled post-COVID, with an
user won't need. The app can potentially be linked to all bank g estimated 1 million customers. Claim to have

saved more than USD 1 billion for customers

CUSTOMER ENGAGEMENT
Set to offer customers a stake in the company
through the launch of a customer-focused

crowdfunding campaign

— Automated
Savings

02

ESG PROMOTION
Offer mutual funds with ESG options; have in-
app marketplace for switching Utilities bills
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https://withplum.com/

